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The Financial Trade-Offs study was created by Ameriprise Financial utilizing survey responses from 3,002 employed Americans with access to 
an employer sponsored retirement plan (or with a spouse that has access to an employer sponsored plan) ages 25-67 who are primary financial 
decision makers or share in financial decisions in their household. All respondents have investable assets of at least $25,000 including employer 
retirement plans, but not real estate). The survey was commissioned by Ameriprise Financial, Inc. and conducted 
via online interviews by Koski Research from November 25 – December 16, 2013.

For further information and detail about the Financial Trade-Offs study including verification of data that may  
not be published as part of this report, please contact Ameriprise Financial.

Brokerage, investment and financial advisory services are made available through Ameriprise Financial Services, 
Inc. Member FINRA and SIPC.                           

Ameriprise conducted the Financial Trade-Offs Study among three generations of Americans  
to discover which financial needs and goals they prioritize, and which spending trade-offs  
they consciously make to meet these goals. These are the highlights.

MillennialsGen X

43% have a written 
financial plan developed 
with a �nancial advisor

31%

59%

78%
68% Of those who have 

credit card debt, 78% 
say it’s made them feel 
stretched financially

76% have felt stretched 
on their car payments

expect to receive an 
inheritance averaging 
$356,000

have a monthly 
savings plan

10%

28% have credit 
card debt

Only 4% say they’ve ever 
delayed contributions 
or stopped contributing 
to the plan completely

have taken a loan from 
their employed-sponsored 
retirement plan 38%

68%

37% would rather save 
now so they can enjoy 
life in the future

68% have a mortgage – 
more than Boomers and 
Millennails

are already maxing 
out their 401(k)s

say being able to make 
a big purchase 
(boat/cars/home 
remodel) is an 
important �nancial goal

37%

of Gen X stick 
to a budget

58%

Boomers

80% say retiring when 
they want to is an 
important financial goal

Are most likely to cut 
back on discretionary 
spending


